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"Understanding and acknowledging the incredible economic impact of the nonpr«
arts and culture, we must alygaremember their fundamental value. They foster
beauty, creativity, originality, and vitality. The arts inspire us, sooth us, provoke u
involve us, and connect us. But they also create jobs and contribute to the e€onc
0 Robert L. Lynch

President an@EO
Americans for the Arts



The Arts Mean Business

ROBERT L. LYNCH, PRESIDENT AND CEO, AMERICANS FOR THE ARTS

The key lesson frorArts & Economic Prosperity llis that communities that invest in
the arts reap the additional benefit of jobspnomicgrowth, and a quality of life that
positions tlosecomnunitiesto compete in our 21st century creative econdmyny
travels across theountry, business and government leaders often talk to me about the
challenges of funding the asd other community needsnid shrinking resources.
They worry about jobsral the economic performance of their community. How well
are they competing in the higttakes race to attract new businesses? Is their region a
magnet for a skilled and creative workfordetim continually impressduly their
commitment to doing what is befor their constituents and to improving quality of life
for all. The findings fromArts & Economic Prosperity li$end a clear and welcome
message: leaders who care about community and economic development can feel good
about choosingp invest inthe ats.

Most of us appreciate the intrinsic benefits of thedarts By every measure, the results are impressive! Nationally,

their beauty andision; how they inspire, sooth, the nonprofit arts and culture industry generates $166.2
provoke, and connect us. When it comes time to make billion in economic activity annualdy a 24 percent
tough funding choices, howevelgectedofficials and increase in just the past five years. That amount is greater

businesdeaders also need to hawsosg and credible than the Gross DomestRroduct of most countries. This

data that demonstrate the economic benefits of a vibraspending supports 5.7 million fitiime jobs right here in

nonprofit arts and culture industry. the USQH an increasef 850,000 jobs since our 2002
study. Whatds more, because ¢

Arts & Economic Prosperity llis our third study of the are strongly rooted in their community, these ars jhiat

nonprofit arts and cul t umecessarlydrenaib localdrsl canmatba shippedorerseak. e

nati onds ec on onmmgorandreliabdity se of t hei

results from the 1994 and 2002 studies have become ti@ur industry also generates nearly $30 billion in revenue

most frequently used statistics to demonstrate the valug¢o local, state, and federal governments every year. By

of arts and culture locally, statewide, and nationally.  comparisonthe three levels ajovernment collectively

This new study is our largest ever, featuring findings spend less than $4llmn annually to support arts and

from 156study regions (116 cities and counties, 35 cultured a spectacular 7:1 return on investment that would

multi-county regions, anfive statewide studies). Data even thrill Wall Street veterans.

were collected from an impressive 6,080 nonprofit arts

and culture organizations and 94,478 of their attendeesArts & Economic Prosperity Ilhas more good news for

across all 50 states and the District of Qdbia. business leaders. Arts and culture organizafions

Arts & Economic Prosperity [Il | Americans for the Arts 1



businesses in their owightd leverageadditionalevent  visitors, a vibrant arts and culture industry helps local
related spending by their audiences that pumps vital businesses thrive.

revenue into restaurants, hotels, retail stores, and other

local businesses. When patrons attend a performing ar8ight now, cities around the world are competing to
event, for example, they may park their car in a toll attract new businesses as well ashmightest young
gamage, purchase dinner at a restaurant, and eat desseqrofessionals. International studies show that the

after the show. Valuable commerce is generated for loaginners will be communities that offer an abundance of
merchants. This study shows that the typical attendee arts and culture opportunitie&s the arts flourish, so
spends $27.79 per person, per event, in addition to thewill creativity and innovatioé the fuel that drives our

cost of admission. When a commurgtlyracts cultural global economy.

tourists, it harnesses even greater economic rewards.

Non-local audiences spend twice as much as their localArts & Economic Prosperity llis great news for those
counterparts ($40.19 vs. $19.53). Arts and culture is a whose daily task is to strengthen the economy and enrich
magnet for tourists, and tourism research repeatedly quality of life. No longer do business and elected leaders
shows that culturaravelers stay longer and spend moreneed to choose between arts and economic prosperity.
Whether serving the local community or -@dttown Nationally, as well as locally, # arts mean business!

2 Arts & Economic Prosperity Ill | Americans for the Arts



The Economic Impact of the Nonprofit
Arts and Culture Industry iGreater
Columbia

Arts & Economic Prosperity llprovides compelling new evidence that the nonprofit

arts and culture are a significant industry@reater Columbi@& one that generates

$56.26 millionin local economic activity. This spendiif26.8 millionby nonprofit

arts and culture organizations and an additi®28l45 millionin eventrelated

spending by their audiena@@support2,206full -time equivalent jobs,anerate$38.42

million in household income to local residents, and deli$érd9 millionin local and

state government revenue. This economic impact study sends a strong signal that when
we support the arts, we not only enhance our quality of life, bulgo invest in

Greater Columbias e c o n-aemg.c wel |

The Greater Columbia Regiimone of 156 DEFINING ECONOMIC IMPACT

communities that participated Arts & Economic This study uses four economic measures to define economic
Prosperity 11, the most comprehensive study of its kind impact: fulttime equivalent jobs, resident household income,
ever conducted. It documents the economic impfict  and local andtate government revenues.

the nonprofit arts and culture industry in 116 cities and

counties, 35 mulcounty regions, and five stafes Full-Time Equivalent (FTE) Jobsdescribes the total
representing all 50 states and the District of Columbia. amount of labor employed. Economists measure FTE jobs,
The diverse study regions range in population (4,000 tanot the total number of employees, because it is a more

3 million) and type (rural torban). Researchers accurate measure that accounts for-pamt employment.
collected detailed expenditure and attendance data from

6,080 nonprofit arts and culture organizations and Resident Household Income(often called Personal

94,478 of their attendees to measure total industry Income) includes salaries, wages, and entrepreneurial income
spending. Project economists customized input/output paid to local residents. It is the money residents earn and use
analysis models to calatk specific and reliable to pay for food, mortgages, and other living expenses.

findingsfor each study region. This study focuses solely

on the economic impact of nonprofit arts and culture Revenue to Local and State Goveiment includes
organizations and everglated spending by their revenue from taxes (i.e., income, property, or sales) as well as
audiences. Not included in this study are spending by funds from license fees, utility fees, filing fees, and other
individual artsts and the feprofit arts and culture sector similar sources

(e.g., Broadway or the motion picture industry).

Arts & Economic Prosperity [Il | Americans for the Arts 3



Economic IMPACT OF THE ENTIRE NONPROFIT ARTS AND CULTURE INDUSTRY

IN GREATER COLUMBIA

Total spading by nonprofit arts and culture organizations and their audiences ®6&l@® millionin Greater
Columbiaduring 2005. The following table shows ttlieecteconomic impact of this spendighat is, the initial
economic effect of these expenditures.

DIRECT Economic Impact of the Nonprofit Arts and Culture Industry in Greater Columbia
(Spending by Nonprofit Arts and Culture Organizations and Their Audiences)

Total Expenditures
Full-Time Equivalent Jobs
Resident Household Income
Local Government Revenue

State Government Revenue

Greater Columbia
$56,255,506

1,283
$20,858,000
$1,009,000

$1,818,000

Median of
Similar Study Regions
Pop. = 500,000 to 999,999

$198,873,390
3,255
$54,983,000
$3,902,000

$4,405,000

National Median
$41,315,605

778
$13,519,000
$845,000

$1,593,000

These direct economic impacts create an additional indirect economic impact on the economy. The local
expenditures continue to
region (i.e., is sperdutside Greater Columbia). The total economic impact is the combination of the direct

economic impact and the indirect economic impact. The table below shotesaileEonomic impact of the $56.26

have an economic i mpact

million spent by nonprofit arts and culture organizatiand their audiences during 2005.

TOTAL Economic Impact of the Nonprofit Arts and Culture Industry in Greater Columbia
(Spending by Nonprofit Arts and Culture Organizations and Their Audiences)

Total Expenditures
Full-Time Equivalent Jobs
Resident Household Income
Local Government Revenue

State Government Revenue

Greater Columbia
$56,255,506

2,206
$38,416,000
$2,689,000

$3,801,000

Median of
Similar Study Regions
Pop. = 500,000 to 999,999

$198,873,390
6,289
$125,022,000
$8,502,000

$8,272,000

National Median
$41,315,605

1,386
$26,369,000
$2,486,000

$3,042,000

Arts & Economic Prosperity Ill | Americans for the Arts
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DIRECT AND INDIRECT EcoNoOMIC IMPACT: HOW A DOLLAR IS RE-SPENT IN THE ECONOMY

Arts & Economic Prosperity llises a sophisticated economic analysis called input/output analysis to measure
economt impact. It is a system of mathematical equations that combines statistical methods and economic theory.

I nput/ output analysis enabl es ecenpoemmitsot swittohitnr atchke h oo
and the economic impact generatecebgh round of spending. How can a dollar bepent? Consider the

following example:

A theater company purchases a gallon of paint from the local hardware sta2@,fgeferating

thedirect economic impadif the expenditureThe hardware store thesas a portion of the

aforementione20 t o pay the sales c¢clerkods salary; the sa
groceries; the grocery store uses some of the money to pay its cashier; the cashier then spends

some for the utility bill; and so on. €lsubsequent rounds of spendarg thendirect economic

impacts

Thus, the initial expenditure by the theater company was followed by four additional rounds of spending (by the
hardware store, sales clerk, grocery store, and the cashier). The effdtteof t heat er companyods i
thedirect economic impact he effects of the subsequent rounds of spending are all ioffirect impactsThe

total impacts the sum of the direct and indirect impacts.

A dol l ar Ari ppl esseéry differentywidith isavbyra custanized input/output model was created
for Greater Columbia.

"Mayors understand well the connection between the arts
industry and city revenues. Besides providing thousands of
jobs, the arts industry generates billions in government and
business revenues. Additionally, the arts hdegqu an
important role in the economic revitalization of many of our

nationbs <cities

0 Mayor Douglas H. Palmer
Mayor of Trenton, New Jersey
President, The United States Conference of Mayors

Arts & Economic Prosperity [Il | Americans for the Arts 5



EcoNnoMIc IMPACT OF SPENDING BY NONPROFIT ARTS AND CULTURE ORGANIZATIONS
IN GREATER COLUMBIA

Nonprofit arts and culture organizations are active cortoisuo their business community. They are employers,
producers, and consumers. They are members of the chamber of commerce as well as key partners in the marketing
and promotion of their cities, regions, and states. Spending by nonprofit arts andarghnizations totalefi26.8

million in Greater Columbiauring 2005. This spending is feraching: organizations pay employees, purchase

supplies, contract for services, and acquire assets within their community. These actions, in turn, support jobs,

crede household income, and generate revenue to the local and state governments.

Data were collected from 29 nonprofit arts and culture organizations in Greater Columbia. Each provided detailed
budget information about more than 40 expenditure categoriésdalyear 2005 (e.g., labor, payments to local

and norlocal artists, operations, materials, facilities, and asset acquisition) as well as their total attendance figures.
The following tables demonstrate the direct and total impacts of this spending.

DIRECT Economic Impact of Spending by Nonprofit Arts and Culture Organizations
in Greater Columbia

Median of

Similar Study Regions
Greater Columbia  Pop. =500,000 to 999,999 National Median
Total Expenditures $26,802,104 $130,174,511 $17,346,252
Full-Time Equivalent Jobs 592 1,546 244
Resident Household Income $11,044,000 $41,827,000 $6,049,000
Local Government Revenue $306,000 $981,000 $179,000
State Government Revenue $407,000 $1,062,000 $200,000

TOTAL Economic Impact of Spending by Nonprofit Arts and Culture Organizations
in Greater Columbia

Median of

Similar Study Regions
Greater Columbia  Pop. = 500,000 to 999,999 National Median
Total Expenditures $26,802,104 $130,174,511 $17,346,252
Full-Time Equivalent Jobs 1,227 3,366 675
Resident Household Income $20,811,000 $87,380,000 $13,310,000
Local Government Revenue $1,047,000 $3,320,000 $719,000
State Government Revenue $1,281,000 $4,055,000 $770,000

6 Arts & Economic Prosperity Ill | Americans for the Arts



EconNnomIc IMPACT OF SPENDING BY NONPROFIT ARTS AND CULTURE AUDIENCES
IN GREATER COLUMBIA

The nomprofit arts and culture, unlike most industries, leverage a significant amount ofefated spending by its
audiences. For example, when patrons attend an arts event, they may pay to park their car in garage, purchase dinnel
at a restaurant, eat dedsster the show, and pay a babysitter upon their return home. This spending generates

related commerce for local businesses such as restaurants, parking garages, hotels, and retail stores.

To measure the impact of nonprofit arts and culture audienéa®ater Colmbia, data were collected fror8F

event attendees during 2006. Researchers used an atidiencept methodology, a standard technique in which
patrons complete a written survey about their evelated spending while attending the evene 28 nonprofit

arts and culture organizations that responded to the detailed organizational survey reported that the aggregate
attendance to their events was 1.8 million. These attendees spent a total of $29.45 million, excluding the cost of
event admissio. The following tables demonstrate the direct and total impacts of this spending.

DIRECT Economic Impact of Spending by Nonprofit Arts and Culture Audiences
in Greater Columbia (excluding the cost of event admission)

Greater Columbia

Median of
Similar Study Regions
Pop. = 500,000 to 999,999

National Median

Total Expenditures $29,453,402 $92,755,761 $24,772,704
Full-Time Equivalent Jobs 691 1,566 500
Resident Household Income $9,814,000 $19,780,000 $7,382,000
Local Government Revenue $703,000 $2,600,000 $516,000
State Government Revenue $1,411,000 $2,494,000 $1,282,000

TOTAL Economic Impact of Spending by Nonprofit Arts and Culture Audiences
in Greater Columbia (excluding the cost of event admission)

Greater Columbia

Median of
Similar Study Regions
Pop. = 500,000 to 999,999

National Median

Total Expenditures $29,453,402 $92,755,761 $24,772,704
Full-Time Equivalent Jobs 979 2,301 711
Resident Household Income $17,605,000 $36,924,000 $13,059,000
Local Government Revenue $1,642,000 $4,283,000 $1,390,000
State Government Revenue $2,520,000 $4,345,000 $2,176,000

Arts & Economic Prosperity [Il | Americans for the Arts



VISITORS SPEND MORE

In addition to spending data, tA89 audience survey respondents were asked to provide the ZIP code of their
primary residence, enabling researchers to determine ati@idees were local (i.e., reside witGireater
Columbig and which were nclocal (reside outsid&reater Columbia In Greater Columbig81 percent of thd..8
million nonprofit arts attendees were locH;percent were nelocal.

Non-local arts andulture event attendees spent an averagd®percent more than local attendees per person
($31.63vs. $12.89. As would be expected from a traveler, higher spending was typically found in the categories of
lodging, meals, and transportation. These dataonstrate that when a community attracts cultural tourists, it
harnesses significant economic rewards.

Event-Related Spending by Arts and Culture Event Attendees Totaled $29.45 million
in Greater Columbia (excluding the cost of event admission)

All

Greater Columbia

Residents Non-Residents Event Attendees

Total Event Attendance 1,446,798 341,580 1,788,378

Percent of Attendees 81 percent 19 percent 100 percent

Average Dollars Spent Per Attendee $12.89 $31.63 $16.47

Total Event-Related Spending $18,649,226 $10,804,176 $29,453,402
Nonprofit Arts and Culture Event Attendees Spend an Average of $16.47 Per Person

in Greater Columbia (excluding the cost of event admission)
"""""""""""""""""""""""""""""""""""""" Al

Greater Columbia

Residents Non-Residents Event Attendees

Refreshments/Snacks During Event $2.77 $2.22 $2.66

Meals Before/After Event $6.75 $11.11 $7.59

Souvenirs and Gifts $1.20 $2.97 $1.54

Clothing and Accessories $0.62 $0.00 $0.50

Ground Transportation $0.36 $3.83 $1.02

Event-Related Child Care $0.92 $0.00 $0.74

Overnight Lodging (one night only) $0.00 $11.24 $2.15

Other $0.27 $0.26 $0.27

Total Per Person Spending $12.89 $31.63 $16.47
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Voluntarism and IFKind Contributions

AN EcoNowmICc IMPACT BEYOND DOLLARS

Arts & Economic Prosperity lliteveals a significant contributidn nonprofit arts and culture organizations as a
result of voluntarism. In 2002,421arts volunteers donaté®,100hours toGreater Columbids nonpr of i t
culture organizations. This represents a donation of time with an estimated v&lyg5§244 (Independent Sector
estimates the value of the average 2005 volunteer hourftb8@9." While these arts volunteers may not have an
economic impact as defined in this study, they clearly have an enormous impact by Gedaiteg Columbi@ s

nonproft arts and culture organizations function as a viable industry.

In addition, the nonprofit arts and culture organizations surveyed for this study were asked about the sources and
value of their inkind supportin-kind contributions are necash donatiomsuch as materials (e.g., office supplies

from a local retailer), facilities (e.g., rent), and services (e.g., printing costs from a local pFim&9.responding
nonprofit arts and culture organizationsdreater Columbiaeported that they receivaa-kind contributions with

an aggregate value 8$656,231during 2005. These contributions were received from a variety of sources including
corporations, individuals, local and state arts agencies, and government.

"The arts benefit communities as well as individuals. Citie
ard towns with flourishing cultural activities attract
businesses and tourists and provide tremendous incentiv
for families. There are wonderful models in Massachusett
and across the country of communities that have integrat
cultural institutions intoevitalizations efforts. They have
strengthened their economies and greatly improved quali
life in their neighborhood$

d Senator Edward Kennedy, Massachusetts
Co-Chairman, Senate Cultural Caucus

Arts & Economic Prosperity [Il | Americans for the Arts 9



"Across America, cities that once struggled econotyieak reinventing and

rebuilding themselves by investing in arts and culture. Both are proven catalysts
growth and economic prosperity. By creating cultural hubs, nonprofit art busines:
help cities define themselves, draw tourists, and attracttmees. Federal support fo
Americads nonprofit cultural organi z

the substantial benefits they brihg

0 Representative Louise M. Slaughter, U.S. House of Representatives
Co-Chair, Congressional Arts Caucus

"This report reinforces why many cities and towns across the nation are stepping |
support the contined growth of arts and cultuidot only do the arts provide a much
needed social escape for many in our commuriitibgy ako help drive local
econonmes.Having an abundance of unique arts and events means more revenue |
local businesses and makes our communities more attractive to young, talented
professionald whose decisions on where to start a career or business are increasi

driven by qualityof life and the availability of cultural amenitiés

0 Bart Peterson
President, National League of Cities
Mayor, Indianapolis, Indiana
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Conclusion

The nonprofit ais and culture are$66.26 millionindustry inGreater Columbid one

that support®,206full -time equivalent jobs and genera#s49 millionin local and

state government revenue. Nonprofit arts and culture organizations, whichtéedd
million annualy, leverage a remarkab$29.45 millionin additional spending by arts

and culture audiencésspending that pumps vital revenue into local restaurants,

hotels, retail stores, parking garages, and other businessesater ColumbiaBy
demonstrating thahvesting in the arts and culture yields economic bendiits, &
Economic Prosperity lllays to rest a common misconception: that communities
support the arts and culture at the expense of local economic development. In fact, they
are investing in an glustry that supports jobs, generates government revenue, and is a
cornerstone of tourism. This report shows conclusivelyttiearts mean businessm
Greater Columbia!

"In my own philanthropy and business endeavors | have seen the
critical role that the arts play in stimulating credghand in
developing vital communities. As this study indicates, the arts hav
crucial impact on our economy and are an important catalyst for

learning, discoveryand achievement in our country."”

0 Paul G. Allen
Philanthropist
Co-Founder, Microsoft
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"Ona personal level, | recognize the joyous celebration |
experience from the arts and as a pelitgker, | recognize the
tremendous economic contribution of the arts, from the most

sophisticated urban center to the most precious rural communit

0 Senator L&cia Van de Putte, Texas
President, National Conference of State Legislatures
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Arts & Economic Prosperity lICalculator

ESTIMATING ECcONOMIC IMPACT IN GREATER COLUMBIA

To make it easier to compare the economic impacts of different organizatibims
Greater Columbiaresearchers calculated the economic impact per $100,000 of
spending by nonprofit arts and culture organizations and theierzees.

Econowmic IMPACT PER $100,000 OF SPENDING BY NONPROFIT ARTS AND CULTURE
ORGANIZATIONS

For every $100,000 ispending by a nonprofit arts and culture organizatigdramater Columbigthere was the
following total economic impact.

Ratios of Economic Impact Per $100,000 of Spending by Nonprofit Arts and Culture Organizations
in Greater Columbia

Median of

Similar Study Regions
Greater Columbia  Pop. = 500,000 to 999,999 National Median
Full-Time Equivalent Jobs 458 3.02 3.46
Resident Household Income $77,647 $71,881 $71,221
Local Government Revenue $3,906 $3,944 $4,200
State Government Revenue $4,779 $4,554 $6,979

An Example of How to Use the Organizational Spending Calculator Tablébove)

An administrator from a nonprofit arts and culture oigation that has total expenditures of $250,000 wants to
determine the organi zat i-tme éqaivalend (FT&E) emplayroent@matec i mpac t
Columbia The administrator would:

1. Determine the amount spent by the nonprofit arts and euliigranization;
2. Divide the total expenditure by 100,000; and
3. Multiply that figure by the FTE employment ratio per $100,000mgater Columbia

Thus, $250,000 divided by 100,000 equals 2.5; 2.5 ti&&(from the table above Ratios of Economic Impact

Per $100,000 of Spending by Nonprofit Arts and Culrganizationsn Greater Columbiaequals a total of1.5
full-time equivalent jobs supported (both directly and indirectly) wi@rieater Columbidy that nonprofit arts and
culture organization. Usgnthe same procedure, the estimate can be calculated for resident household income and
local and state government revenue.
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